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TODAY’S PLAN

How to Use Video to Drive Business and Sales

€ WHAT IS VIDEO MARKETING

€© WHY VIDEO IS SO IMPORTANT TO THIS PROCESS

€ How DO WE GET STARTED ON SOCIAL
: SO we can use video to attract an audience, launch our
likability and build our business?

Don Stanley| 3rhinomedia.com ﬁ




START HERE
WHAT IS VIDEO MARKETING




VIDEO
MARKETING

When you hear someone say you should use
"video marketing”,

what images, thoughts and feelings come to mind?




IMPACT OF VIDEO
MARKETING







THE PROBLEM
WITH OPRAH

many people make her extraordinary as
an excuse to not try.

But how many of you know this gent?
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BRIAN TOWNSEND

Imaging Engineer




SO WHY
should video be in your mix?
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900/0 say product videos are helpful in the decision process.

640/0 are more likely to buy a product after watching a video.

800/0 increase in landing page conversions when using video.

increase in click-through rates when
200'3000/0 video is used in email.

7 50 / of executives watch work-related videos on
O business websites at least once a week.

600/0 of all content consumed is video.
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VIDEO

Humanizes




"I very frequently get the questic
'What's going to change in the n
10 years?’

And that is a very interesting
question; it's a very common one
almost never get the question:
‘What's not going to change in t
next 10 years?’

And | submit to you that that sec
question is actually the more

important of the two — because
can build a business strategy aro
the things that are stable in time




Business isn’t B2C or B2B,

It’s P2P




Mark Schaefer

“Technology should be
invisible to help your
company become more
compassionate, receptive,
fascinating and useful.

The most human company
will win.”

Marketing Rebellion Manitesto
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"Video allows us
to communicate
in the most
human way
POSSib|e in a George B. Thomas
digital space.” Video and bounc

Evangelist




VIDEO

helps your
audience begin to

TRUST

you and your company
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YOUR MEDICAL IMAGING EQUIPMENT GUIDE

We help you buy, sell, and service imaging equipment worldwide.

~ EQUIPMENT PARTS SERVICE

Browse 200+ Systems in Stock 30,000 Parts - All Modalities Increase Uptime & Save
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How can we help? +




Who would be purchasing their
product?

What concerns, worries, fears
would they have about a
refurbished MRI?

@3rhinomedia | 3rhinomedia.com ﬁ




THEIR SOLUTION? USE VIDEO TO HELP
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Service Videos

A collection of imaging equipment service video "HOW-TOs" with step-by-step instructions

Watch these tutorials to learn troubleshooting, basic repairs, maintenance, and more from the collective experience of Block Imaging's
Service and Engineering teams. You can also research prices, compare products, or get the latest service tips and tricks for your imaging
oqu'pmm ON The Biock Imaging Blog

C-Arm Service Videos




IREIRSOLUNONZUSE VIDEO O RELE.

[ & blockimaging.com is now full screen

Brian Townsend

Engineer

o:1




The Results?

Happier Employees
Better Qualified Sales




The Results?

Happier Employees
Better Qualified Sales

$40+ Million




For Social Media, Focus on

Getting
Started

Create videos that help your audience such as
Demos and How Tos, Quick Q&A, Behind-the-Scenes,
Live Shows,

Stories
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ALWAYS PAY ATTENTION TO

Framing,
Audio,
Lighting,
Camera Stability

No matter how good the content,
consistently poorly shot video with bad audio
won’t get watched
and can reflect poorly on your business

@3rhinomedia | 3rhinomedia.com ﬁ




SIMPLE, PROVEN FRAMEWORK FOR MOST VIDEOS

EASY 5 STEP VIDEO MARKETING TEMPLATE

INTRO  gntro,, = cO 'SUMUP CTA

2'ssec°nds 4'7Sec°nds fi 4_7seconds 4_7Seconds

Say your

name and

tell the viewer
what questions
you'll be
answering

in the video

Use some type ! ' Review the key Ask the viewer

of branding and | iy - o points of your to share, comment,
logo along with he viewe Aslaiial Ank video for the subscribe, visit
music to set a Wl P NG i~ g 5 . viewer your website,
professional tone || _ : - i ilet it ddimedd | etc.

not required
in the early stages adapted from James Wedmore
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YOUTUBE
LINKEDIN
TWITTER

INSTAGRAM
FACEBOOK




“People do business
and refer business to

people they KNOW,
they LIKE and they
TRUST.”

Bob Burg, author of
The Go-Giver




