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What is SEO?

• Is the process of getting traffic from the “organic,” 

or “natural” search results on search engines.

• Optimizing your web pages to appear on the first 

page of search results for a given keyword phrase.

• Positions #1, #2, #3, #4 account for 68% of all Clicks

• Focusing on attracting qualified target users to your 

site.



Why Use SEO?
SEO is more than just getting more traffic to your website!

It can focus on increasing qualified potential users and buyers.

User intent can increase visibility of your site to different customer buying stages.

It can improve the perception of your organization, company, product or service.

Increases visibility to a broader audience beyond your brand name.

It can establish you as an expert.

Enables you to reach regional local visitors over major competitors.

Offers the best ROI over any other method!



SEO Statistics for 2022
SEO has evolved since 1997 and has made significant impacts 

and changes to how we search online!

 On the first page alone, the first five organic results account for 67.6% of all the clicks that go to a website. 
(Source: Zero Limit Web)

 Google’s search algorithm uses more than 200 factors to rank websites 
(Source: Backlinko)

 49% of marketers report that organic search has the best ROI of any marketing channel . 
(Source: Search Engine Journal)

 SEO can reduce the cost of customer acquisition by 87.41% on average compared to digital advertising 
(Source: Terakeet)

 Long-tail keyword searches have a click-through rate 3-5% higher than generic searches 
(Source: Smart Insights)



How Search Engines Work

• A robot visits your website and “crawls” the pages.
• The bot determines which pages are important and 
collects the information to be taken back to the main 
database. 

• If a page is not indexed, it will not proceed to ranking.

• Pages to deep in file structure
• Thin content (very little text on a page)
• Lacking or Broken links (internal and external)
• Slow Page Load Speed
• Duplicate Content
• Blocked Pages
• Violating any Policies

Once a search is entered, the collected pages are 
filtered by an algorithm. The best results appear in the 
SERPs or the results page.

• Relevancy to the Search Phrase

• Domain Authority

• SEO Tags

• Content

• Link Structure and Profile

• User Behavior



Structure of SEO

The way a site is 
developed creates a 
hierarchy that affects 
how search engines 
interpret your site.

• Depth of Pages

• Internal Linking

• Duplication

• Degree of Importance

• Page Load Speed

The words on a page 
signal the relevancy of 
the page, user intent, 
and authority all 
important to SEO. 

• Amount of text

• Structure of Content

• Keyword Relevancy

• User Intent

• User Value of Content

Using Meta tags and 
specific codes to help 
support the keyword 
theme of the page. 

• Amount of text

• Structure of Content

• Keyword Relevancy

• User Intent

• User Value of Content

Letting the public 
determine the value, 
trustworthiness and 
authority of your 
website.

• Domain Authority
• In‐Bound Links
• Trust Signals
• User Behavior
• Page Authority



Types of SEO
Google Uses over 200 Criteria to Index and Rank Web Pages

• On Page / Off Page SEO
• Technical SEO
• SEO Content Quality
• Local SEO
• Local Pack SEO
• International SEO
• Image & Video SEO
• Link Building SEO



What SEO is Not!
‐ Just Meta Tags and Keywords
‐ Instant Improvement in Rankings
‐ A Fix for Poor Quality Content or Coding
‐ It is Not a One or Two Fix Solution
‐What Worked in 2017 will not work in 2022
‐ Not Something You Do Once and Walk‐Away
‐ Not an Easy Button or Auto Fix in SEO
‐ Is NOT Auto Generated by WordPress or a Program
‐ Is NOT a Guaranteed Sale or Lead



How To Approach SEO
Very Simply Put… SEO is an ongoing process

You cannot treat it like a checklist in a vacuum!

There is no magic formula

Each keyword target is different - Each webpage is different.

The Tools and Methods Work But They Require Thought & Strategy

You Need A Plan!



How To Approach SEO
• Assess Your Current Site (SWOT)
• Create a Sitemap
• Conduct Keyword Research
• Map Target Keywords 
• Conduct Competitive Research
• Develop a Page‐By‐Page Strategic Plan
(Keyword Parameters Document)

• Implementation
• Test – Monitor ‐ Adjust

The SEO Process



How To Approach SEO
• Current Site Rankings by Keyword Phrases

• Technical Audit

• SEO Indexing & Tag Audit

• Content Quality Audit

• Domain Authority Audit

• Backlink Audit & Toxic Link Audit

• Google My Business Listing Audit

• YouTube Videos & Images Audit

Assessment



How To Approach SEO
• A Blueprint of Your Entire Website
• Alpha Numeric Tagging 

Site Map



How To Approach SEO
• Intentional Selection Based on Data
• Validation of Selection

Keyword Research



How To Approach SEO
• Identify the top‐ranking pages for the target keywords you want
• Run reports to uncover specific SEO methods and Techniques

Competitive Research

• How are Page Titles and H1 Tags formatted?
• How is the Content Structured?
• What Does the Page Content Cover
• Description Tags, Image Alt Tags
• Domain & Page Authority
• Backlink Structure
• What Keyword Phrases Do They Rank?



Important SEO Tags
SEO Tag Importance Details

Page Title #1 SEO Tag – Tells Google What The Page is About 55 Characters or 600 Pixels

Description Tag Not as a tag itself but helps CTR which is a factor 150 Characters or 1000 Pixels

Heading Tag (H1) #2 SEO Tag – Visual Version of Page Title Only Use Once

Alt Image Tags Add Relevancy to Images Which Cannot be Read Use Real Tags not just SEO

Canonical Tag Tells Google The Official URL of the Page Also used for duplicate pages

URL Address Incorporate Keywords into URL Abc.com/add‐keywords‐here/



A.I. Content Review



Links & Domain Authority

Value of Link        Toxic Score                                                 Where the Link Point            Anchor Text  Follow or No Follow



Domain Authority
How Powerful is Your Website
• Not the number of inbound links but the value
• Lower Scores = Less Indexing By Google
• Lower Links = Lower Domain Authority

Works The Same Way With Page Authority



Critical Meta Tags & URLs

Header Tags for Content Structure

Image Tags for SEO

Content SEO Review & Guidance

Target & Supplemental Keywords

Keyword Parameters Document



Technical Parameters Document

Setting up Guidelines For Building The Site
• URL Naming
• Creating Silos
• Use of Canonicals
• Inclusion of Address on Pages
• Site Map/Privacy Cookie Policy
• Detailing all technical codes



Creating A Content & Link Strategy

Building Your Domain & Page Authority

• Identify & Secure Potential Links
• Find and Engage with Blogs, Articles
• Podcast
• Monitor DA / PA Scores
• Follow The Rules
• Long Term Strategy



Implementing – Testing - Monitoring

Building Your Domain & Page Authority

• Run a Technical Audit after Launch
• Submit an XML Site Map to Google Search Console & Bing Index Now
• Track your Traffic in Analytics GA4
• Monitor Position Ranking in a Program
• Monitor DA/PA – Backlinks – Toxic Links
• Be Patient!
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